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SOCIAL MEDIA…

Personal vs. 
Professional

Company Policies

First Amendment



HOT WATER: 
ISSUES FOR BEHAVIOR 

ANALYSTS

• MARKETING

• MANAGING REPUTATION

• CONTRIBUTING TO THE FIELD

• COMMUNITY OF PROFESSIONALS

• GATHER SUPPORT, RAISE FUNDS
ETHICAL CONDUCT



BACB PROFESSIONAL AND 
ETHICAL COMPLIANCE CODES

• CODE #1. RESPONSIBLE CONDUCT OF 

BEHAVIOR ANALYSTS.

• CODE #6. BEHAVIOR ANALYSTS’ ETHICAL 

RESPONSIBILITY TO THE PROFESSION OF 

BEHAVIOR ANALYSTS.

• CODE #8. PUBLIC STATEMENTS. 



FEATURES/SETTINGS TO PAY 
ATTENTION TO

• PRIVACY CONTROLS

• WHAT HAPPENS WHEN YOU “LIKE”

• WHAT HAPPENS WHEN YOU COMMENT

• WHAT HAPPENS WHEN SOMEONE ELSE 

“LIKES” OR “TAGS”

• WHAT HAPPENS WHEN SOMEONE ELSE 

COMMENTS

• DIFFERENCES: TWITTER VS. FACEBOOK



PUBLIC STATEMENTS
Behavior analysts comply with this code in public 

statements relating to their professional services, 

products, or publications, or to the profession of behavior 

analysis. Public statements include, but are not limited to, 

paid or unpaid advertising, brochures, printed matter, 

directory listings, personal resumes or curriculum vitae, 

interviews or comments for use in media, statements in 

legal proceedings, lectures and public presentations, 

social media, and published materials.



8.01
AVOIDING FALSE OR DECEPTIVE 

STATEMENTS



8.03 
STATEMENTS BY OTHERS



8.04
MEDIA PRESENTATIONS AND 

MEDIA-BASED SERVICES



8.05
TESTIMONIALS & ADVERTISING







RESPONSIBLE CONDUCT OF 
BEHAVIOR ANALYSTS

Behavior analysts maintain the high standards of 

behavior of the profession.



HOT WATER: REPUTATION



1.01
RELIANCE ON SCIENTIFIC 

KNOWLEDGE



1.04
INTEGRITY



1.05
PROFESSIONAL & SCIENTIFIC 

RELATIONSHIPS



BEHAVIOR ANALYSTS’ 
ETHICAL RESPONSIBILITY TO 

THE PROFESSION OF 
BEHAVIOR ANALYSTS

Behavior analysts have an obligation to the science of 

behavior and profession of behavior analysis



6.02
DISSEMINATING BEHAVIOR 

ANALYSIS
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